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MERRY CHRISTMAS

Client Pepsi Bolivia

Problem Create a graphic that
represents Pepsi and Christmas in a simple
way with the least amount of copy as possible.

Solution Use the negative space of two hands
sharing a Pepsi in the shape of a Christmas
tree as an optical illusion.






Key features

Become ¢ Drogoman Hire o Dragomon

Design Principle Travellers

Client Berlitz Office in Miami

Problem Millions of people travel to the US, but they
don’t understand the language. On the other

side, multilingual people have a hard time finding people
with who to practice their language skills.

Insight Tourists want to enjoy their time and normally
don't hire a translator because they are afraid they would
get the typical normal experience.

Create jobs |
based on Multilingual
existing people |
Personalized *
communication
Connect
travellers to
personal

translators. Solution We created an app that would serve as a link to

hire and to be a translator. That way tourists can find the
right translator for them and multilingual people can
practice their skills with native speakers.




Share your profie

Milions of people in the world will be dble to see
and choose you as their Dragoman, a person
with whom they want to spend their stay.

Find aDragoman

Choose the city you are traveling to

Select someone tha speaks the
some language as you would like to
speak

Check the profile of the Dragoman of
your choice and get in contact with
them



Hello! | am Romina

italian

g 9 ©

4%
3
"L

About me

Ilive in Miami and | would love to be your personal
translator during your stay herel | study Graphic
Design and love artin all its forms. In.my free
time | love meeting new people, going to the
beach and working out at the gym.

Places

Comments

Romina is awesome! She speaks italian
perfectly! Totally recomended!

Definitelly a great experience during my
stay in Miami, we had a lot of fun with

You can also see the places
they could take you and the
comments made by other
travelers who hired them.






0 Baoritz Sponsored

Speak your
first language
on the other
side of the

world

“ress | Dragoman

Berlitz

Download e
O Q

w765 likes

Berlitz Hire a translator for your trip and explore the places
a tourist guide would never take you.



Parents One on One Tutoring Millenial Lingo for Parents
Please Confirm Language: Millenial Lingo

< -
Free

Client Berlitz Kids & Teens

Problem Every year Berlitz helps millions of
teens in the world speak new languages.
Parents, however, don't understand their
millennial teens.

Insight Despite speaking the same language,
Parents and millennials state that they “don’t
speak the same language”

Solution We created the "Millennial Lingo
Class", a free secret class for parents that
gets unlocked when buying any language
course. This includes the instant translator
feature for different devices and the full class
material prepared by lingo experts.
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SAUCY | FOMO Choose the picture that best represents

(Fear Of Missing Out) the meaning of this word

LY

LAUGHING AT YOU

SAUCY

(adj.) looking very good, fresh,
stylish, or fly. Read the following sentence while

presing the button below

L , LOVE YOGA
Ex: *Daniel is getting ready for date*

James: “Damn Daniel you're lookin’ ey je : ‘
saucy!” “l am going to have a e @ iy & YOLO
serious case of FOMO if $F 7 . LA P YOU ONLY LIKE ORANGES

Explanation: Imagine a tasty lasagna with | don't find tickets for
extra sauce on it, it would look extra ) the concert.” By .
good, therefore saucy. B o - YOU ONLY LIKE OREOS

YOU ONLY LIVE ONCE

LOL

LOTS OF LOVE
LAUGHING OUT LOUD

LEAGUE OF LEGENDS

Y ®

, Berlfiz Berliiz Berliiz
Berlitz o - Add to flashcards =+ a é Add to flashcards P - Add to flashcards =+

™
K A Add to flashcards / - | -~ /




@€ Finder File Edit View Go Window Help VeOX To @ Tue 212AM Q @ =

- v U.S.
00 < > M facebook.com < [I‘J )
I} French
2= Spanish
n Search Facebook §, Deborah ¥ Home
= Millenial Lingo
K7 oevoran Liv . T Enalsh (US) - Espafiol - N Show Input Source Name
Ecit Profile Justnow- A\ v g‘;":f;‘: (:: :}',';:‘2 * Portuguds (Brasil) - Open Keyboard Preferences...
U . |
FAVORITES
= News Feed - Privacy - Terms - Cookies - Advertising -
m Ads Manage( Ad Cho CC'S[‘\’. + More ~
' Close Friends 4 Facebook © 2016
4 Messages 1
4 Events
L) saved 5
L3 Sale Groups
FRIENDS .
@ Facebook BASIC (adj.) unoriginal,
common, common white
girl, the same. Ex: The .

first day of fall Brittany
wore black leggings with
an oversized t-shirt, Ugg

boots, an infinity scarf,

and her Michael Kors I I FrenCh

purse while holding a

Starbucks coffee and E SpaniSh

taking a selfie.

s Like # Comment # Share < Buffer

unoriginal
Q02 . . .
o o ST - Millenial Lingo
— : Show Input Source Name

Open Keyboard Preferences...




Top Picks for Michael

12:57 PM

7UNNY |
B Language Options

Subtitle
English English [CC]

nouge== v English - Audio Description Spanish
of G

Spanish v Off

<+ Millenial Lingo - Translation




wil Sketch = 2 100% =)

< Messages Details

What does IDK, LY
& TTYL mean?

"I don’t know, love
you, talk to you later.

OK, I will ask your
sister.

ull Sketch ¥

< Messages

Transiation | don’t know

What does

gliwlelr|tly

2 100% ()

Details
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123 d space

return

il Sketch = 2 100% ..

< Messages Details

I'm going to buy
groceries. IDK at
what time | will come
back. LY @ TTvL

""" OK LY too mom

ranslation  Love You

Lty

alsjdifiglhljik]]
e Z [ Xiclvib|ln|mpBEs

123 ) space return




Mom's edition

#Fmomtears

Client Kleenex Tissue Brand

Insight Being a mom is a never-ending
emotional roller coaster.

Solution Create a Mom's Edition special
packaging to celebrate mom tears
moments, Kleenex will donate the funds
for the sales in this collection to Moms
Helping Moms Foundation.




' : frenchfoodiemom m
T Chicago O'Hare Intern...

55 likes 4w Mom'’s edition

)
BRAND

frenchfoodiemom What a sweet and
unexpected welcome home party! Total
#momtears

cdesap #aunttears!

kleenex :’) your story inspired us to
create a Mom’s Edition Collection visit

WWW. kleenex-com/momsedition to see Beinga mom”isa roller coaster of emotions. When buying products from this
& As an initiative to help other moms, we created a collection, you will be donating to the
your Surprlse #momteas. Mom’s edition featuring #momtears moments. l\llllomsHe)I’pingFu:m:lFoundanon_h
s : ON =
1B FOX6's Stephanie Grady @ e Me gusta esta pagina
6 de septiembre de 2016 - @

First day of preschool! My baby's growing up 4 4 #firstdayofschool
#preschool #seperationanxiety #momtears ;

Share your #momtears moments for a chance to have
your moment featured in the Mom'’s Edition.
Scroll down to see some examples.

We selected moms who used
the hashtag #momtears on
Instagram and Facebook.
Then, commented with a link
to the Mom’s Edition [ErEREE T ———
microsite, where a little s Comentarios destacados

surprise awaited for them. =
.7 Kleenex :’) your story inspired us to create a Mom’s Edition Collection

H visit www.kleenex.com/momsedition to see your surprise #momtears.

Me gusta - Responder - © 2 on

#momtears




Graduation
Day
#momtears

Mum's edition







'100anos
hipena qu eel
colate no cure.

\
@X Cudl te v_udujm(:)

N7/
AQIA Cudlte (ﬂ'l[()j@&?

Este..
21 desq)twmfb’w
acompanan®esa

_ celebrar &} dla del ¢

Z@ Cudl te antojas?

e

ayunbuen
chocolate.

oelis dia dela mujer holivianal

AA Cudl te antojas?

Client Serendipia chocolates is a Bolivian brand with a
range a unique blend of all natural exotic Bolivian quality
ingredients. Using pure cacao and no artificial flavors.

The Project This initiative started with a chocolatier, a
commercial engineer and myself, an art director. | was in
charge of all the advertising and branding, including print,
web and social media as well as graphic elements for the
brand, the logo, packaging and the design of the
chocolates. | also did the photography aspects.










































Photography
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For video files and

examples please visit
adrianalaboliviana.com




